QUARTERLY CHILDREN’S TV PROGRAMMING COMMERCIAL CERTIFICATION

Station: WAFB Quarter: 2Q Year: 2016

12-and-Under Children’s Programming Titles
[List titles of all programs that were originally produced and broadcast
primarily for an audience of children 12 years old and younger in the table below.]

WAFB PRIMARY PROGRAMMING BOUNCE9.2 W8XH 9.4
STREAM CBS 8.1 MULTICAST MULTICAST

During the quarter, the station did not air any programming on its primary or multicast channels that was
originally produced and broadcast primarily for an audience of children 12 years old and younger. [Check
box only if applicable to Station’s programming. If box is checked, skip certifications 1, 2, and 3 below,

then sign and date this certification and upload it to station’s online public file.]

1. Station certifies that all 12-and-under children’s TV programs carried during this quarter on its

digital channels were formatted so that, as a matier of standard policy and practice, the programs would not
exceed the “commercial matter” time {imits of §73.670 of the FCC's rules (12 minutes per hour on weekdays and

10.5 minutes per hour on weekends).

Yes No

2. Station certifies that there were no time periods during the quarter in which the “commercial
matter” time limits stated above were exceeded during 12-and-under children’s programming. If no, attach an

explanation.

Yes No

3. Station certifies that, during the quarter, it has complied with the commercial reguirements of
§73.670(b), (c) & (d) of the FCC's rules regarding the display of website addresses. If no, attach an explanation.

Yes No

| hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of

my knowledge, information and beze(.
Signature: ZZ é 0 ¢ Date: 7//’ // 2

[Attach any commercial certification or confirmation provided by network and program suppliers. {Upload a copy

of this certification to your online public file no later than April 10, July 10, October 10, and January 10.]
REV. 5/2014




CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
April 1, 2016 through June 30, 2016

During the period listed above, the CBS Television Network (“CBS™), a unit of CBS
Corporation, disseminated to its owned and affiliated stations the following weekly programs
originally produced and broadcast primarily for an audience of children 13 to 16 years old:

LUCKY DOG

DR. CHRIS PET VET

HENRY FORD’S INNOVATION NATION

THE INSPECTORS

CHICKEN SOUP FOR THE SOUL'S HIDDEN HEROES
GAME CHANGERS WITH KEVIN FRAZIER

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period April 1,
2016 through June 30, 2016 was not required to conform to the commercial time limits
prescribed in the Communications Act, as amended, 47 U.S.C. §303a, and 47 C.F.R. §73.670(a)-
(d) because the programming was all originally produced and broadcast primarily for an
audience of children older than 12. See 47 C.F.R. §73.670, Note 2.

Matthew Margo

Senior Vice President

CBS Program Practices, New York
CBS Television Network

Date: June 30, 2016



COMPLIANCE CERTIFICATION
SECOND QUARTER 2016

COMMERCIAL LIMITS AND WEBSITE RULE

During the second quarter of 2016 (April 1, 2016 — June 30, 2018) the following Educational/Informational
programs tailored to meet the requirements for teens 13 — 16 years old appeared on the Bounce TV Network.
As a result of these programs originally being created for and directed at teens 13 and above, the rules (47

C.F.R. § 73.670) for commercial limits and websites do not apply.

EA _Programs (series)

Program: Awesome Adventures {April 1, 2016 — June 30, 2016)
Time: Saturdays 10:00 AM - 10:30 AM ET

Duration: 30 minutes

Rating: TV-G E/I

Program: Live Life and Win (April 1, 2016 - June 30, 2016)
Time: Saturdays 10:30 AM - 11:00 AM ET

Duration: 30 minutes

Rating: TV-G E/|

FProgram: Animal Atlas (April 1, 2016 — June 30, 2016)
Time: Saturdays 11:00 AM - 11:30 AM ET

Duration: 30 minutes

Rating: TV-G E/|

Program: Awesome Adventures {April 1, 2016 — June 30, 2016)
Time: Saturdays 11:30 AM - 12:00 PM ET

Duration: 30 minutes

Rating: TV-G E/|

Program: Live Life and Win (April 1, 2016 — June 30, 20186)
Time: Sundays 10:00 AM - 10:30 AM ET

Duration: 30 minutes

Rating: TV-G E/I

Program: The Real Winning Edge (April 1, 2016 ~ June 30, 20186)
Time: Sundays 10:30 AM - 11:.00 AM ET

Duration: 30 minutes

Rating: TV-PG E/

Prepared 06/23/16




Animal Atlas
FCC Efl Children's Programming Production Statement
2013-2014 Season
26 episodes x 30 minutes
Age group! K13-16 / TV-G

Closed Captioning:
Programs will be deiivered to stations fully Closed Captioned.

FCC B/l
* Program Producer verifies thal they follow guidelines as cullined by the FCC in orger for this program fo be
classified as an FCC Children's Television Educationaliiniormational Program for kids primardy up lo age 16. The

show is largeled lo children ages 13-16 for the 2013-2014 season.

* Program Producer will deliver program to station with the FCC's required E/l logo on screen for the entire
duration of the program {not necessary during commercial lime. )}

FCC Eli compliant website:

* Program Producer agrees to mainlain the website in a manner in compliance with ihe FCC Kids E/l guidelines,

FCC Ell compliant content (ages 13-16):

Animal Atlas is an educational and informative haif-hour, E/l program that travels the globe lo meei every
kind of animal imaginabie, from the famitiar to the astounding. Each episode takes young viewsrs on @
journey through the animal kingdom to leam aboul the lives, history, and varying adaptations that allow
animals to survive and lhrive it the wild. The series sirives lo present a wide variety of information in a
number of interactive and poignant sequences lo mske knowledge of the animal kingdom hoth simpler and
easier to remember. 1t's through this engaging information and rich visual content that allows viewers to befler

understand and appreciate the animal world around them.

+



Zoo Clues
FCC Efl Children's Programming Production Statement
2015 - 2016 Season
18 episodes x 30 minutes
Age group: K13 - 16/ TV-G

Closed Captioning:
Programs will be delivered fully Closed Captioned.

ECC Efl:
* Program Progucer verifies that they foliow guidelines as ouilined by the FCC in order for this program 1o be
classified as an FCC Children's Television Educational/informational Program for kids primarnly up o age 16.

FCC B/l compliant website:

* Program Producer agrees 1o maintain the websile in a manner in compliance with the FCC Kids E/ guidelines.

ECC E/i compliant content (ages 13-16):

* 700 CLUES is an educational and informative hall-hour, ENl program thal poses [ascinating anim:_al-relaled
questions to viewers, gives them clues 1o the right answer, and then explains the right answer, aliowing young
viewers to inleracl and learn. The goal of the series is to provide young viewers with information to understand

and appreciate animals and the environment.

Produced and Distributed by:
Bellum Entertainmenl

2001 W Alameda Ave Suite 500
Burtiank, CA 91505
$818-480-4800



reyso s G AT AND WER ST REPQET

3rd quartey 2014

Into the Wild is designed to meel the educational/informational requirement for children
thirteen to sixfeen years old. Becauss these programs are originally produced for and direcied
al children thirteen to sixteen years old, the commerciat imits do not apply. {seed7cfr§
73.670 (note 2] We do gartify that alt of these programs were farmatled wilh the following

commercial load:

Program: Jack Hanna's Into the Wild
Duration: Half-hour

Number Commercial Minutes: 7:00

Litton Entevtainment

1/8/14



, [l g 0 PROGUCTIONS, INC.

Dear Station,

Pursuant to the Children’s Television Act af 1990 and the rules and regulations of
the FCC, “ANIMAL RESCUE” satisfies the FCC’s Children’s programming
requirements and may be classified as Core Programming as defined under Sections
73.671 of the Commission’s Rules. “ANIMAL RESCUE” furthers the educational
and informational needs of children 13 to 16 years of age with its programming
content, including safety tips and informational about vanous animais and their
habitats. The programs also show real life in-the-field experiences of professional
and ordinary people taking care of, treating and helping various animals, as well as
exhibiting good social responsibility and promoting strong personal and
community values. “ANIMAL RESCUL” as delivered is formatted to allow for no
more than 14 minutes of total commercial time per broadeast hour (7 minutes per
half-hour). “ANIMAL RISSCUE” does not display any Internet web site address
or host selling during or adjacent to the program, and is otherwise in compiiance
with Sections 73.670(a) through {d) of the Commission’s Rules.

To facilitate your FCC filings, episode synopses are available on-line at our
website, www.telcoproductions.com. Also available online are testimonials {10
our program advisory board, consisting of educators and veterinary professiona
who have reviewed the program (see following pages). If you have any other
questions or comments, please feel free to contact us.

"
Is

Sincerely,

oy R

Alex Paen
President,
Telco Productions, Inc.

2730 Wilshire Blvd., Suite 200, Santa Monica, CA 20403-4747 USA
Tetephone 310.828.4003 Fax 316.828.3349
E-mait infof@teicoproductions.com Wehsite: www.{elcoproductions. cony




Eco Company

FCC Elt Children’s Programming Production Statement
13 Age group: T13-16/TV-G

Barter Split : 3.6/3.5

Ciosed Captioning:
Programs will be defivered to slalions fully Closed Captioned.

FCC El:
- Program Producers verify that they follow guideiines as outlined by the FCC in order for

this program to be classified as an FCC Children's Television Sducational/lnformational
Program for kids primarily up o age 16. Eco company is largeled to Teens ages 13-16.
- Producer will deliver the program to stations with the FCC's required B/ logo on screen
for the entire duration of the program (not necessary during commercial time.}

Commercial Limifs:
- Producer wili keep total commercial time within he program 1o 7:00 or less, pius closed

captioning and promotional fee anncuncements as allowed by the FCC..
- Producer will provide Ece Company o stations with 3:30 of barter commercial ime

within the program.
FCC ENl compliant website:
. Producer warrants that www.eco-company.ty will remain in full compliance with FCC

regulations.
- Additionally, Producer will neither menticn nor show onscregn any website inside the

program centent of Eco Company with the exception of: o
hitp www eco-company.tv, hitp:www. redwifowlilms.com, and non-profit organizations
featured in the program dedicated to green initiatives and education.

No Host Selling:

- Producer will not use any program character, host, or the program's name tc endorse
any product within the program nor during any commercial time during the program.

- Program Producer will not use any program character, host, or the program's name to

endorse any website or web producl within the program itself nor during any commarcial
{ime within the program.

Produced and Distributed by:

Red Willow Films
Bob Anderson — Executive Producer



Teen Kids News — FCC Credentials _ .
Teen Kids News meets FCC requirements for “core children's programming” by providing

educational features such as, "Flag Facts” (info on our state flags); “College and You"
{tips for choosing and getting into college), "Word" (vocabulary skills training), as well as
informational features for teens, such as reporls about healthy eating; driving tips for new
drivers, and internet predators. The show has been designed to meet needs of children and
young adolescents with a unigue curiosity about their world. The Program stimulates the 13~
16 year olds’ curiosity, develops their fearning and cognitive, listening and thinking skills,
and serves as an enhancement of their academic and educational experience.

More than 10,000 schools are using TKN as part of their school curriculum and affiliate
stations have already contacted schoel systems in hat regard. The full seripts ave available to

provide easy access for teachers to use in their classrooms.

Advocacy aroup Children Now says broadcasters

follow letter, not spirit of FCC's
educationalf/informational standards.

By John Equerton -- Broadcasting & Cable, 11/12/2008

Advocagy aroup Ghildren Now savs that only one in eighl kids TV shows offered up by broadcasiers a3
meeting the educationalinformationai {E/) requirements of the FCC meet “high quality” standards for
educational shows. and it wanls the FCC fo make iis educational quidelings sironger and clearer.

Il also wants the commission 1o monitor compliance and respond “guickly” to public compizints (ke those
filad by Children Now}. The group called on broadcaslers to improve the qualily and availability of kids
shows. including anplying the six key criteria to their offerings {see below). # aiso asked parents to
become more invelved in their kids' TV watching and te compiain if they think an Eft-cedified show is not

Children Now concedes that broadcasters are meeling "lhe letter” of the law, aifing three hogrs of B4
proarammind, and even applauds them for il Bul the groun asks whether "their efforts fruly live up to the
spirit” of the Chiidren's Television Agt and its children’s programming requirements, overseen by the

Federal Communications Commission.

The FCC essentially aliows broadeasters (o self-certify that their £A programs meet FOCC requirements,
including that the shows have education as "a sigpificant purpose,” that they are ol least a hall hour, that

they air between 7 a.m. and 18 p.m. and that they air weekly,

That has produced some guestionabie, even smbarrasging calis, like bitling The Flin{stores as & history
lesson or a baseball ore-game show as educalional because i teaches how to throw a cuive ball,

TV stalions are required_to air at least three hours a week of educationaffinformational programming and
to identify ihe shows to the FCC and in their public files.




The renor. which is scheduled to be unveiled al a press conference i Washinoton Wednesday, at yvh%ch
FCC Commissioner Jonathan Adelstein is scheduled to speak, tooks at the "guality” of the shows gffered
un as educational_something the FCC reporting requirement does not address.

Children Now says it measured the shows according to six criteria:

1. clarily. meaning how explicitly is the_educationaj efement presented

2.._integration, or hew often the lesson is repeated

3. involvement. which means how engaging is the educalional glement

4, applicability_or how the lesson is connected to the real world

& importance. meaning nol how importanl 1o the story but how important is the lessen to children's
development

6. positive reinforcement, or to what degreg is learning rewarded.

Each show--120 episodes from 24 "representative markets” were analyzed--was given a up to three
points in each cateqory, with an 0-6 score labeled "minimally educational,” a 7-10 score deemed
moderately edzcational, 2nd an 11 or_12 score considered highly educational. Media researchers Dale
Kunket of the Unjversity of Arizona and Kristin Drogos 9f (he Universily of ilinois did the analysis.

By that measure. only 12 shows got the highest score, while 21 were minimally educalion_al_ with the rest
aetling the lowesl score. Children Now aiso says most broadceasters are gnly doing the minimum threg

hours (59%).

WKunkel is 2 familiar figure to broadeasters. He is a long-time ¢iilic of hroadcasters' children's proaramming
and has lestified numerous fimes about the need for more educational “aducaliona!” children’s shows,

One station sinaled out with high marks was Raygony's MyNetwork TV affiiate in Honaluiy, KFVE. which
2is 6.5 hours per week. with shows like Where on Earth is Carmen Sandjego and Beghman's Warld, and

programming aevery day bul Sunday.

The eight shows Lhat were determined to be of the highest educational content were evenly div[ded
among commercial and noncommaercial shows with four apisce: Sesame Sfreel, Relween lhe Lions, .
Cyherchase. and Felch! With Ruff Ruffman [PBS) and Beakman's Woild, 3-2-1 Penguins, The Suile Life

of Zack and Codyv, and Teen Kids News,




On The Spot
FCC EN Children's Programming Production Statement
2013-2614 Season
22 gpisodes x 30 minutes
Age group: K13-16/ TV-G

Closed Captioning:
Programs will be delivered 1o stations fully Closed Captioned.

el
gram Producer vesifies thal they follow guidefines a3 oullingd by he FCC in order for this program to be

classified as an FOC Children's Television Educalional/informational Program for kids primarily up to age 16, The
show is targeted o children ages 13-16 for the 2013-2074 sgason.

* Pragram Producer will defiver program 10 stalion wilh Lhe FCC's required E/l logo on screen for lhe enlire
duration of the program {nol necessary during commercial ime.}

FCC Efl compliant website:

* Program Producer agrees lo maintain the websile in a manner in compliance with the FCC Kids &1 guidelines.

FCC ENl compliant content (ages 13-16):

+  On The Spot is an educationai and informalive hall-hour, E/l program that {akes viewers on a lightning last
game of enterlaining trivia. Each episode delivers endless amounts of meaningful information as the show
lackles some of the most mind-blowing guestions: Can a cow have an accent? Who got the world's longast
standing ovalion? As a kid, did Napoleon hate France? Questions are finked wilh eye-catching v‘sspais, giving
viewers a chance to quess the right answers. The goal of ihe series is (o provide young viewers with an
information-hased program thal broadens their knowledge of & wide range of educalional fopics.



